


HOW WILL THE 
CAMPAIGN HELP REDUCE 
TEENAGE PREGNANCY?
The (TxT) campaign encourages teens to communicate messages 

of abstinence, teenage pregnancy avoidance, and safer sex primarily 

through text messaging and social networking. By speaking to teens in 

their language and through communication vehicles they seek out and 

trust, TxT seeks to create a sustainable model to reduce the prevalence 

of teenage pregnancy in Iowa.

To facilitate productive conversations among teens, the campaign invites 

teens to discuss safer sex — or no sex — through a variety of online 

and of�ine channels. The (TxT) campaign has a growing presence on the 

popular online social network Facebook, which provides opportunities 

for Iowa teens to participate in a photo contest, discussion boards, and 

regular polls on campaign topics.

On the (TxT) Web site, teens are invited to develop and send 

euphemisms that deliver important messages about safer sex, or no 

sex. For example, a teen might text her friend who is on a date and 

remind her to ZIU, or “zip it up” in the heat of the moment. In doing 

so, the teen signals to her friend that she has support and reminds her 

friend to make smart decisions. 

The (TxT) campaign also utilizes grassroots outreach to drive campaign 

participation. Adult advocates assemble teams of teens, who spread the 

word about the campaign to their peers. 

WHAT CAN 
I  DO, AS A 
PARENT?
A recent survey of teenagers 

nationwide revealed that,  

when it comes to dating and 

relationships, parents are the  

No 1. in�uencers of teens ages  

12–17.4 As a parent, you are uniquely 

equipped to help your child navigate 

the temptations and pressures of the 

teenage years. 

Help your child avoid becoming a 

mom or dad too young: encourage 

open conversations and clearly set 

expectations for your child. Through 

ongoing conversations that promote 

smart choices about sex, your child 

will be more prepared when making 

decisions that will profoundly affect his 

or her future.

For addi t ional 

informat ion about 

,  p lease vis i t  the 

campaign Web si te at  

.

4 � “Kiss and Tell: Survey Questions,” The National Campaign to 
Prevent Teen and Unplanned Pregnancy, 2007. Http://www.
stayteen.org/relationships/kissandtell.html.
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